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Have you met...?

A clear look at the core demographics



Your next strategic move

Key benefits for brands

The ultimate Q1 class reunion for the
gaming community where fresh budgets
meet an uncluttered event calendar.

3 days of brand immersion with tech- savvy
digital natives unreachable via traditional
ads

Direct access to key multipliers who carry
your message into the wider gaming
community

Deep emotional involvement turning
standard awareness into genuine brand
love

Unscripted community moments placing
your brand in the spotlight instead of sterile
ad slots.

Turnkey premium concepts with absolute

flexibility for bold, custom brand innovations.

Authentic earned media fueled by
spontaneous on-site content and event
Ambassadors.

All-in-one campaign delivery combining
physical presence, creators, and Twitch ad
spend.
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Year-round brand visibility by seamlessly
linking your August gamescom activities
with February.

Aflexible, lower-barrier gateway into the
gamescom universe with far fewer
operational restrictions.

Plug-and-play satellite access in August
without the hassle of individual booth
construction.

Attractive combo pricing maximizing your
marketing budget across both flagship
highlights.
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> 250,000
> 400 million

10.4 million
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We are
happy to
assist with
your creator
bookings.







Inside the venue

Where community, creators and brands meet

PC/Console lan Trading Card Games & relax area
Hall 2.1, Friday 10am - Sunday 3pm (non-stop) Hall 2.2, Friday & Saturday 10am-1lpm; Sunday 10am-6pm

Subject to

change.
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[ seating area Entrance [l Access food court and hall 2.2 B Relax area Entrance [l Access food court and hall 2.1

[l Booth/activation area* B seating/booth/activation area




Our game plan

Unlock visibility across every event phase

Phase

Owned

Bonus

Buzz

Community Wakeup
e ————————————

I owned channels (Instagram, X & Discord)

Newsletter (approx. | per month)
Website

Community Awareness, Excitement & Engagement Recap

@ gamescom

Creator

! H Media Partners & PR (partnerships & earned media)

gamescom
[o])]

This game plan details
how we will activate our
community, leverage
owned channels, and
collaborate with creators
and media partners to
drive  continuous  buzz
leading up to, during, and
after our key events.
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Are you

missing
3 k ! | something?
L FEg | [ J Gl N Let's talk!

High-Impact Hall Branding Product Placements Outdoor & Entrance Experiences Competitions
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Well played!

403 Beirige 7503 Folower 69 Gefolgt

et @
16-21022027 | Koomesse
Sve thecatl

Geschatzte Videospiel-Fans und LAN-
Enthusiast:innen

. fogel
2u verkunden: Ab morgen 18 Unr gibt's sate 15 % aufdie Tickets fur die.
10. bis 21 Februar 2027. Ticket so
‘gunstig wie noch el Aber wie alles Gute sind die Tickets imitiert, aiso am
besten Wecker stelen und die Queve erst auf 18.05 timen
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Custom Content Integration

those wings and grab the winl W

w3 e

Direct Email Marketing

Discord Integration

Areyou
missing
something?
Let’s talk!

Unlocking Soon Unlocking Soon

gamescom lan Ambassadors** Official lan stream integration

Ticketing Integrations (Main) gamescom Channels*




Spotlight Assets




Spotlight Assets




Spotlight Assets

Cost-effective
entry
packages for
TCG-only

partners




Sleep & Bedding Supermarkets & Retail

Entertainment & Streaming
Essential comfort for tired gamers Your on-site 24/7 supply station

Their primary daily media choice

Hygiene & Personal Care Kitchen Appliances
Stay fresh all weekend long Quick meals in the community kitchen

Anime & Pop Culture
Deeply rooted in nerd culture

Health & Fitness
High interest in healthy balance

Hotels & Accommodation Eye Care & Vision
Premium lodging near the venue Protecting eyes during long sessions

Travel & Transit PC Components Music & Audio

Smart transport to the event Essential hardware upgrades and spares

Constant consumption while they play

Collectibles & Board Games
Highly popular offline gaming hobbies

Food & Beverages Apparel & Streetwear
Fueling players around the clock Comfortable outfits for 3 days

Many more
categories still
unclaimed.
Let’s talk!




Base Package Addons & Services for tailored packages

- Official gamescom lan IP & logo usage Additional rights:
- Commercial use of official photo & video footage - Presenting Partner “Creator Backstage” (minimum package 95,000 Euro)

- Permanent logo visibility on website - Presenting Partner “Streaming Camp” (minimum package 90,000 Euro)

- On-site event branding integration - Presenting “Special Moments” (e.g. lights-out-moment)

- On-site sampling & product placement - Product exclusivity

- Booth & activation space (up to 20m?) - gamescom lan product licensing***

- Access passes & filming permits for content production - Extended communication package

- Logo & commercial integration on-site screens - Additional booth & activation space anooter

- Custom client-managed Discord channel standalone TCG
- Instagram posts & stories package (3x) Additional services (powered by MYl and TakeTV): =
- Dedicated Discord announcement - Creative concept & activation design e
- lan tickets for internal or marketing usage (5x) - Booth construction & staffing

- “PRESS PLAY” B2B tickets (5x) - Custom media & graphic production

- Discounted gamescom booth package - Live broadcast production

- Official gamescom lan stream integration* - Creator sourcing & booking

- Stream integration lan ambassadors** - Paid Media & Twitch Campaigns

Rights apply to both the PC lan and the TCG area.
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TaKeTV
Dennis | CEO & Founder
dennis.gehlen@taketv.net

MYI
Constantin | Partner
constantin.rittmann@myi.de
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